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A MANILA FAMC OCTODER 2020

Campaign Penod March fo December $0210
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PROJECT TITLE

LOCATION

DURATION

. BUDGET

PROJECT DETAILS

TERMS OF REFERENCE

Digital Marketing Campaign Ads
for Manila FAME Qctober 2020

Wiorld Trade Center Metro Manila
Pazay City, Philippines

Klarch o Decembear 2020
Fho3 00 000,00

Social Media Marketing iz a platforn which enables businesses o
reach and engage polental customers. increase website tralfic,
express the brand vowco, improve bDusiness repulation, generalo
brand swarenass, and generg te leads iar thae businass

Accardmg o “We Are Social's Special Report on Digital 2018° 02
Llobal Digital Statshol (hips dwearesocial comiblogf201 504 Ane-
state-of-digidal-n-apil- 201 Sall-the-numbers.yo-nesd-to-know|,
there are 4 437 bilion imemel users whih 350 million new users
which equates to 58% penelration 1o the giobal popalation. Oul of
the 4 437 billion users, 3.459 billion are active socis! media users;
equating to 45% penetrshon [0 cuslomers

LG TAL ARCOUND THE WORLD PN APRIL 2077

3.499 3.429
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This gives businesses which use social media marketing campaign
any advaniage (o reach audiences baged on their age; inlecrests,
behavior ontine, |ocation, and athar kay aspects monitored and
gathered by search engines and social media platfarms
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RATIOMALE

Var

AR Grgams reach and engagement conbinues 1o declng, the need
for Facebook Inc "5 paid ads o reach largel audiencs 18 Increating.
Paid ads allow marketers 1o do the following

Targeted Form of Advertizing

A-major benefit of social media advertising is its ability 1o reach the
exadl putdence. A busingss can onpage the auvdience by
adverirang lo people specihcally by age, inlerests, behawor online,
And acation

Cost Efficiency in Running Campaigns

Focial medis advertising s ong of the cheapest forms of advertising
compared o fradibonal forms of adverlising considerng that
businesses cantargel their specihic audiences

Result Tracking and Monitoring

The resultz-are measurable. Social media agdverbiaing also gives a
detnilied asalytics repon of the campaign which helps managers to
check which campagns are sifective and produces betler results
for esery centavo spent for each campaign

Fraferred Media of Information

Based on the presenied data, the use of social media nrarkeling
sdverlizing delivers opportunities for business 1o boost their brand
EWarensss. increass lead generation, and engage possible
cusiomers al a most cost-efficent mannas than  traditional
advarising,

I addition o zocial media markeling, plecemeént of the show
information on event listing websites will also be pursued for this
egition

Ag thers 2 4 need o conbinuoushy angage dustomears onling,
ATEM must werk on selling up s prominance through paid
adverismg

Facebook i the mosl versatile amaong all socu media platforms
whamn it comes o socsal media advortizing wath 2 320 billion active
wsers s algopthm o largel specfic audience 15 banafictal fou
CITEM to ensure the ads are seen by its intended sudiences. By
geling. people s aHenbon, INCreasNg BwsTeness. and engaging
with the atdignce, CITEM can get new léads and customéars who

can become mvested inand loval 1o CITEM s brands



Vi. OBJECTIVES Thie ads will run via Fecebook and Instagram simullaneousiy 1a;

#  |ncrease orand awareness-of Mania FAME October;

» Raach end engage prospecine clients through an inleracive
and relevant platfarrs;

=~ Gain valuable business ingight through boosting website tratfic
by efficientty largeting specific auvdience;

» Confinuously feed formabon (lext and digital content)
regarding - Manila: FAME October through social media
marketing campaign baelfone, dunng, and after the event.

Vill, REQUIREMENTS See attached social meadia ad plan with timeline
IX. TERMS OF PAYMENT Online payment wia oradit cand pee ad placed/ posted
X.PARTHER Dparatons Groug |
Frapared by
nww
%m%ﬁ
12 — Division Chigt

Wab Markebing Division
Hecommending Approval;
bt/
/&l}égﬁ: Dimaano 2/} E?
Defarimeant Manager ||
CCsl

Approved by

“ Atty. Anna Grace |. Ma rpuri
QIC. Depanment Managor
Dperatons Group |
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PROJECT TITLE

LOCATION
DURATION
BUDGET

PROJECT DETAILS

TERMS OF REFERENCE

Digital Marketling Campaign Ads
for CREATE Philippines 2020

danila, Fhidippaiaes
March tg Golobar 2020
Php30o 000 0o

Socal Media Marketing = a platform which enables busmnazses o
reach and angage polential customers, increaso website traffic
axpross the brand voste, mprive Busingss reputabon, gensrata
brand awarenass, and gendrate leads for the business

According 1o “We Are Social's Special Report on Digital 2018" 02
Ghobal Digdal Statshol (hitps MAwearesocial comiblog 201204 he-
state-ol-digial-in-apnl-2019-al-he-numbers-y o -nead-lo-knoew )
there are 4. 437 bifion nterne! users with 350 milion new users
which equates to 58% panatration o the global population. Jul of
e 4437 billion users, 3498 hillion are-active social madia users,
gquating o 45%: penetration 19 cuslomers

7.097 50100 4437 3.499 3.429

BLENCE P BALL TR AEULHE Bij 1] BilLSik

= [ o i L Ty 58%

This-gives businesseswhich use socisl media marketing campagn
an gdvaniage o reach gudiences based on [hair age, Interasts
behavidd cnime, localan, and other key gagects monitored and
gathered by search engines and social medio platforms

+H.13% 7% 20% 203% 2LTI%

" Montvule 59,




V1. RATIONALE

Ag-organc reach and engagement conbinues 1o decline, the need
for Facebook Inc,’s paid ads [0 reach targel audience is increasing
Paid ads allow markelers 1o do the folkwing

Targeted Form of Advertising

A mapr perehl of social media advertising is s abiily lo reach e
exact audiencea. A business can engage the audience by
adventising to people specifically by age. intérésta, behavior anlineg,
and locatian

Cost Efficiency in Running Campaigns

social media advertising oono of the chespes! forms of adverisg
companed to tradibonal forms of advertiaing considerdng that
businesses can farget their spaciiic audiences

Result Tracking and Monitoring

The resulls are measurable Social media sdverbsing alss gives a
detailed anahtics repon of the campaign wiich halps managars to
check which campaigns are effective and produces better results
tor every cenfave spenl 1or each campagn

Preferred Madia of Information

Bazed on the prasented data. the use ol social madia markeling
adverising delivers opporiunities for business 19 boost thelr brand
awareness, ncreass ead generation, and engage possibie
customers al g most I:-I:FSI;-Ef.rIEIF}!'II mannar than Iraﬂul.-':ur:.:ll
AdvErtiging

In additon o social media marketing, placement of the show
iformnation a0 avent listing websites will also be pursued for this
edition

A5 there 15 3 need 10 conlinucusly engage cuslomers online,
CITEM must work on sefling-up i3 prominence  throogh  paid
Acvartising

Facabook 5 the most versatile among all zocial media platforms
when i comes to-social media advertising with 2.320 billlon actve
users Hs algonthm 1o targel specific audlence 5 benefitial Tor
CITEM 1o ensure thie ads are sean by ilg miended audiences. By
geltng pecpie’s allenlion, increasng awareness, and gngaging
with the audience, CITEM can gel new leads and customerns who
can pecome invested in and loyal 1o CITEM' s brands



Vil. OBJECTIVES

Vill. REQUIREMENTS
IX. TERMS OF PAYMENT

X, PARTHER

F'reparau by

/4!{ Gl

NE — Diivision Chief
Web Marketing Division

anmrmnumg Approwal

Dapar!.man! KManager II|
CCSD

Appraved by
o

e
Athy, Anna GH&B . Marpuri

OIC. Department Maragear
Operations Group |
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The: ads wall run via Facebook and Instagram semultaneously to:

Increase brand awareness of CREATE Philippines.
Feach and engage proapective clients heough an interaciive
and releyvant plattorm;

» Gpin valuaole business insight through boosting website raffic
by efficiently largeting specfic audiencs:

= Conbnucusty  feed infomabon  (lext -and  digihal - conlent)
regarding CREATE Philippines through social media marketing
campaign before, dunng, and after tha dwen

See attached soctal media ad plan with timaltine
Onling payment via credil card per ad placed/posied

Opergtions Groug |
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PROJECT TITLE

LOCATION
DURATION
BUDGET

PROJECT DETAILS

TERMS OF REFERENCE

Digital Marketing Campaign Ads
for the Philipping participation in Food Hotal Asia

Singapore Expo. Singapore
March 1 toApnl 15, 2020
Phps, 000,00

Social Media Markeiing is a platform which enables businesses 10
reach and engags potenbial customars, increass website traffic,
pxpress the Brand voice, imprave business repulaton, generati
brand awarennss. and generala leads for ihe business

According to “We Are Social's Special Repon on Digital 2018° 02
Global Digial Slatshot (hitps fvoarezocial. comibloglZ0 1204 he-
state-ol-digital-m-apnl-2015-al-the-numbers -y ou-reed o ko)
there arm 4437 billon internel ysers with 350 million rew users
which equates o 585 paneiration o the global pepulation. Out of
the 4 437 Billion users, 3,499 billion are aotive socal meadia usans,
Eauating o 45% Yo paneration 1o customers

AL
Fad Lt

7.697 5110 4.437 3.499 3.429
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TI‘l:E. g;u..ﬁ. DUsinesses wWhich use oS medila .“.'I-H-I'H'l-'r'li-r-f[
campakgn an sdvaniage o reach audiences based on e age
inferasts, behavior online, locaticn, and other key aspecls
monitored and gathered by search engines and social media
Hatfornms

FACEROQOK PAGE REACH BEMLHMARKS

26.3%  27.7%
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As arganic reach and engagemen! continues to decling. the necd
for Facebook Inc's paid ads o reach largel audience s
incrispging. Paid ads allow markeless 1o do the following

Targeted Form of Advertising

A major benefit of social media advertising is s ability to reach tha
exact sudience. A business can epgage the audience by
advertising to paople specfically by age. inieresis, bohavior
anlinne, and kgation

Coat Efficiency in Running Campaigns

Social media adverdising 15 one of the cheapest forms of
advertising comparad 10 tradiional foms of  adverising
considering that businesses can larget their speciiic audiencas

Result Tracking and Monitonng

The results are measurable, Social media advertising aiso gives B
detaited anabies report of the campalgn which heips managers
o check which campaigns are effective a@nd producas belter
resulis for every cenlavo apent for each campaign.

Praferred Media of Information

EBased on the presenied data, the use of social media marketing
adwartising delivers opponuniies for business 1o bodsl their brand
awareness, morease lead generation, and engage possible
customers al a mos| cosl-efcient mannet than raditona
adveriisng:

Ag fhere 5 a noed to conbinuously engage cuslomers anline,
CITEM must work on selling up s prommence through paid
adveitislig.

Facabook iz the most versatlle among all social meda plathorms
when i comaes 1o zocial media advertizing with 2 320 billlen actve
users. Its algosithm 10 target specific audience is beneficial for
CITEM (o ensure the mds are seen by s inlended audiences. By
peliing people's aienton, increasmng awarenass. and engaging
with the audience, CITEM can get new leads and customers who
can become mwestad. in and loyal to CITEM's brands



Wil. OBJECTIVES

Vill. REQUIREMENTS
1% TERMS OF PAYMENT

X PARTNER
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Recommaending Approval:
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Approved by
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Superviging Deputy Ex & Director
Cperations Group 2

The ads will run via Faceboox and nstagram simullanedusly 10

Increase brand awareness of Food Hoted Asia.

» Reach and engage prospective chents through an interactve
and relevant platform;

» (Gain valuable business insght through boosting websie traffic
by efficiently targeting specific audience;

»~ Continuously feed [nformation (text and digital content}
regarding the Philippine paricipation in Food Hotel Asia
through social media marketing campagn before, dunng. and
aller the event

See attached social media ad plan with bmeline.
Online payment via credil card per ad placad/posted.

Oparations Graup 1l



