CITEM.BAC.TP.021
REV 1

Republic of the Philippines
Department of Trade and Indusiry
CENTER FOR INTERNATIONAL TRADE EXPOSITIONS AND MISSIONS
Golden Shell Pavilion, Roxas Blvd. Cor. Gil Puyat Ave,, Pasay City

Solicitation No.: CITEM-2019-0239

REQUEST FOR QUOTATION
(NEGOTIATED PROCUREMENT - SMALL VALUE PROCUREMENT)

The Center for International Trade Expositions and Missions (CITEM) invites all interested parties to submit quotation for

“HIRING OF JUNIOR PRODUCT DESIGNER FOR HOME SECTOR
RE. MANILA FAME OCTOBER 2019 - DESIGN FOR EXPORT PROGRAM”

Approved Budgel . PHP 208,000.00

Pre-Bid Conference : 17 September 2019, 02:00PM

Deadline of Submission of Eligibilty Documents, Financial Bid and : 19 September 2018, 05:00PM
Cocumentary Requirements for the Qualitative Evaluation |
Qpening of Bid : 24 September 2019, 02:00PM |

The Motice of Award shall only be issued to the lowest calculated bidder who has complied with the following documentary
requirements below, enclosed on a sealed and properly labeled envelope:

Eﬂg.'br!nj: Documents (1% Envelope)
Mayor's Permit for the current year or for individuals, BIR Certificate of Registration
2. Valid PhilGEPS Registration Number (evidenced by a certificate or screen shot)

PhIIGEPS Certificate of Platinum Membership may be submitted in fieu of Mayors Pemmit and PHIGEPS
Registration Number,

3. Notarized Omnibus Sworn Statement
4. Motarized Special Power of Attorney, Notarized Secretary's Certificate or Board/Partnership Resolution for
partnership, corporation, cooperative, or joint venture, whichever is applicable

Financiai Bid (2™ Envelops)
» Quotation using the attached Request for Quotation (RFQ) Ferm duly signed by the authorized
representative.

Quaiitative Evaluation Documenis {3 Envelope)
«  Portfolio that inciudes the following:

i. Length of relevant experience in product design for home with expertise in weaving and basketry with
focused matenals: Rattan, Abaca, Bun

[ List of expedences in trade event/similar event that showcases home products,

fii, Pastand current relationship / industry affiliations with key players or influential intermational personalities
as well as exposure through publications

iv. Relevant contributions to the design community (e.g. publications, international speaking engagements,
significant involvement in design/trade exhibitions)

Kindly submit these documents to the BAC Secretariat, CITEM, Golden Shell Pavilion, Roxas Blvd. cor. Gil Puyal Ave,
Pasay City on the above slaled date and lime.

A payment of non-refundable fee of Two Hundred Pesos (Php 200.00) may be paid at the CITEM Cashier Office for
the bidding documents.

CITEM-BAC reserves the right to reject any or all bids disadvantageous to, waive any formality or accept such bids as may
be considered advantageous to the govemment, Further, CITEM-BAC assumes no obligation whatsoever o compensata
or indemnify the bidders for expenses or losses that may be incurred in participating in this bidding

Far |nqu1nas please cnntal:t the CITEM Bids and Awards Commitiee Secretarial, at telephona no. 8312201 local 309 or
email at ¢ bacidciterm co

F "

Y
ATTY. ANNA GH%E I. MARPURI
Chairman, Bids and Awards Commitiee
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[ Lease of Real
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Date: 06-Sep-13

Company Name RFQ No: 2019-0239

Address
Comtact No
Gentlemen:
Please quole herednder your lowes! possible price(s) for the following arlicle(s)iwork(s) which are urgently needed by
ihis office. it is requested that the quotation be sealed, signed and stamped in an envelope and submitted 1o CITEM BAC

Schedule of Pre-Bid Conference: 17 September 2018 Time: 2:00PM Venue: Meeting Room 1

Schedule of Opening of Bids: 24 September 2019 Time: 2:00PM Venue: Meating Room 1

— e —————————————— e
QUANTITY uNIT ARTICLE /| WORK / DESCRIPTION / SPECIFICATION UNIT PRICE AMOUNT

HIRING OF JUNIOR PRODUCT DESIGNER FOR HOME SECTOR
RE. MANILA FAME OCTOBER 2019 - DESIGN FOR EXPORT

PROGRAM

Please see atfached Terms of Reference for more delails

Approved Budget : Php 208,000.00

Deadline of Submission of Eligibility Documents, Financilal Bid
and Qualitative Eval. Document. : 19 September 2019, 05:00PM

Terms and Condition:
1.) Detivery penod — working days upon acceptance of Purchase/Joh Ovider

2.) Bid price must be Inclusive of Value Added Tax.

3.) Payment will be processed after receipt of invoice. Other terms of payment will be based on the Contract agreed by the Purcheser and Supples
4.) Any alteratlons, erasures or overwritings shall be valid only If they-are signed of infialed by the bidder or hisfher authorzed represantative

5) Required documents, it any, must be submitted within 3 Days after receipt of notice

The CITEM-BAC reserves the right to reject any or all bids offer and waive any delects therein and accept bid's it may consider
advantageous 10 the govermment

ATTY. MNA GRACE |, MARPURI
C Chairman

TG CITEM Bids and Awards Commitiee!
Per your request, liwe have indicated the prices of the above mentioned article(s)work(s) on the unil pricefamount column above,
I'We also cenify that we have read, understood and shall conform with the terms and conditions of this requirement.

Date Submdated Signature over printed nl;o! the Authorized Company Representative
Desgnaton

Tetephone no (3]
E-mail

Page 1 of 1



i
TERMS OF REFERENCE

Hiring of Pesign Epchia]ists for Product Development,
Design for Exports Program ~ Manila FAME October 2019

RATIE}N ALk

For more than three decades, the Gr—:ntér for lnteémational Trade Expositions and Missions
{CITEM), thirough its signafure event, Mpnita FAME, has nurtured and promotad Phiflppine
creafive manufacturers and producersiin the giobal market. Through this, CITEM has
established the country's image as the })rem:er destination for qually export products and
services. 1t confinites to set the highest standards of creativity, excelience, and innovaiion fo
achieve export competitiveness in the mtematlunal‘ market.

Anchoring on iis mandate to deyetop, nuriure, and promote globally-competitive small and
medium enterprises (SMEs), exporters, ﬁesngners and manufacturers, CITEM envisiohs to
b a giobally-recognized eport promotion autherity that is well-reputed for bringing the best
ihe Philippines has to offert

To aghieve this vision, CITEM has decidéd to ineorporates & more inclusive growth framework
for SME= through { CaRe: lnnovate, Capacitate, Resonate,, where CITEM aims to champion
innoyation through eapability building programs for stakeholders, equip SMEs witf: the right
skills and tools to succesdin the in’temat]anal market, and ke relzvant to iis siakeholders,

Manila FAME, through | CaRe, takes bn a. sfrengthened product developient program,
targeting at lgast 50% of thie parhmpatrng exhibitors.

Said program takes mspurahc—n from the rich cuftures and texttires of the Philippines and
telling stories of the F:hp;nn artisans — how he utilizes natural and indigenous raw materials
to creats products of mge:yuua design a?d craftsmanship.

Design and qu:alrty put front and center, the Philippines has successiufly created a niche il
international sourcing circles as buyers, reliable source of expart products competing with
quality, value and reliability rather than low price. The Philippiries is crealively positioned as
a bk of frend-now @nd frend-forward c{&slgns. targeting buyers of special lifesiyle items and
the contract market, .

Ta effectively leverage onthis positfoniriy, it was desmed necessary to engage the senvices
of experts who will be able fo put together a, cobesivé design direciion and a hofistic product
ml!:kih;gn in Manila. FAME October 2076 thet will meet the requirements of vared target
mal \ |

GENERAL OBJECTIVES

1. To promote the Philippings' market: position as the leading source of high-guatkity and
high-designed fifastyle products;
[
2. To epsure that Manilz FAME remains innovafive and aftuned fo lstest intemational
market trends and demands while: remiaining to be the warld's window to Philippine

i
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creative and design {alent as well as craft and manufacturing capabilities;

5'-‘

To present local and intemational buyers with a broader and more cohesive collection of
new protducts that will meet fhe requirements of vared target markets;

4. To develop among our exhibifors a strong foundation and appreciation of the value of
produrt design astoct for globat frade compeifitiveness; and

5. To create a platform that will huiture collaboration between designers and
manufacturers.

j
SPECIFIC OBJECTIVES

1. 7o conduct product development to approximately 54 companies participating in Mantla
FAME Cctober 2018:

. Home (material resin, shell, wood, metal, stones, caramics and other materials) &

Lighting ~ 18 Companies

ii. Fumiture « 13 Companies

fii. Fashion : — 16 Companies
. Home (matarial: rattan, abaea, I::u?i‘ —weaving & basketry) - 13 Companies

REQUIREMENTS

A. 1 Benior Product Dovelopment Deslgner for Home [material: resii, shell, wood,
metal, sfones, ceramics and other materials) & Lighting

8. 1 Product Development Designer for Fumiture
C. 1 Product Development Designer for Fashion

D. 1 Junier Product Developmeant Daslgner far Home {material; ratfan, abaca, buri -
weaving & basketry)

SCOPE OF WORK

Manifa FAME QOctober 2019

L Product Development/Selection Program

1. Provide consultation regarding prodisét development/enhancement/selection/mix/curation
to each participating company within 1he work calendarfengagement and through the
approprate CITEM coordinatar.
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2. QOversee the product development program of Mapila FAME companies for Manila FAME
October 2019. Minimum of 6 new products, Total Number of companies and required
Product Designers, below:

a. 1 Senior Product Development Designer for Home ihat is speciiically adept in 1he
materizls: resin, shell, wood, metal, stone, ceramics and ofiier materals &
Lighting ~ 15 Companies

b. 1 Product Devefopment Designer for Furniture ~ 43 Companies

c. 1 Product Development Desigher for Fashion - 16 Companies

d. 1 Junior Product Development Designer for Home 1hat is specifically adepf in the
materials: rattan, abeca, bui or the technique: weaving & basketry

=13 Companies
3. Lead {he creative colizboration between the companies. Cover for the parsona! {ravel
expenses required to comespondiconduct 2-3 meetings/ faclory visits with each
company, as follows:
a. Initial consultation meeting to provide product design and development direction;

b. Initial prototype-inspection fo revisw and evaluate product -samples and
prototypes; and

¢. Final protolype-inspaction tc review developments 'n product eamples and
protolypes and o finalize colleéctions for display at the speciat setting.

. Brand Ambassadorship :

Act as Manifa FAME Ambassador with the following specific roles:

a. Uphold the image of Philippine design and crafismanship among local and
international buyers as well as other partners and stakehokders both from public
and private sectors;

b. Headline Manila FAME in local and intemational marketing and promofion
initiatives which include features, interviews and pordrails for all forms of mass
media which include broadcasl {ielevision and radio), print (broadshests,
magazines, and olher print collalersl), ouidoor (posters), and dighal (emaills,
wabsiles, blegs, and other intemet-based media);

¢. Engage in public and media relations activities intended for the promoflon of
Manita FAME such as but are not limited to courdesy calls, launches, and press
conferences; and

d. Diligently attend =il Manila FAME special events such as but net limited to the
Opening Ceremonies and the'KATHA Awarding Ceremony.

IIE. Report writig and other requlremants:

a, Submit design concapts anc/or any additional documents in support of payments
made by CITEM;
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b Provide assessment and identify next steps by submitting a comprehensive post-
event terminal report detailing delivered undertakings, observations, and
recommendations for succeeding Manila FAME editions. The terminai report
should be submitted no later than one month after the show, and

c. Bear the cost/expenses and facilitate logistical requirements of the visis to the
regions/provinces to conduct product development/selection for Manila FAME
Cctober 2019

d Enter into a separale agreement with companies regarding intellectual property,
ownership, royalties and/or other special agreements of the products deveioped,
Will not hold CITEM responsible for any issue that may anse pertaining to
agreements wilh companies regarding intellectual property. ownership, royalies
and/or other special agreements.

PROGRAM OF ACTIVITIES

1. Intial Round of Visits/Consultations
One-on-one meetings with participating companies

2. Sending of rendered/additional designs to the companies

Final inspection of prototypes
Issuance of final line list and identification of the quantities needed per item for
the special setting

- Line review and mock-up

4. Ingress
5 Fair Proper ' o
Supervision and visual merchandising of special setting at Manila FAME
6 Evaluation - a
Assessment and next steps

QUALIFICATIONS

Bidders may only opt to bid for ONE amaong the four requirements specified below

Senior Product | Product Designer | Product Designerfor = Junior Product

Designer for H for Furniture Fashion Designer for

| alighting | ks __ Home

(1. Should have a 1. Should have a|1 Shoud have a 1. Should have a
proven track proven track proven track record proven track
record of at least record of at least of at least 10 years record of at
15 years of 10 years of of expenence in | least 10 years
expernence in experience in fashion product | of expenence
home & lighting fumniture product | design, in home

productdesign, |  design; ,___product design |
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enal Focus:

Resin, Shell. Wood,
Metal, Stone,
Ceramics and other
malenals

{2

|
Should have had |
expenence in a
lrade event |/
similar event that |
showcases

home and |
lighting products; |
Should be
influential In the
design

community, and

Must have no
pending vald
business or
administrative
complaint/s filed
by third paries,
or govemment
agencies.

2

3

4

Should have had | 2. Should have had 2.

3

experience in a
frade event /|
similar event that |
showcases
furniture

products;

Should be
influential in the
design
community, and
Must have no
pending vahd
business or
administrative

complaint/s filed
by third paries, or
government
agencies,

expernence

in a

trade even! / similar

with expertise |
in weaving &
basketry,

Material Focus |
Rattan Abaca, |
Bun

had expenence
in a tfrade event

evenl that | similar event
showcases fashion that showcases |
products. home products:
Should be 3. Should be
influential  in  the influential in the |
design community, design :
and community; '
| end |
Must have no | 4. Must have no |
pending valid pending valid |
business or business or
administrative administrative
complaint/s filed by complaint/s
third parties, or  filed by third
govermment paries or
agencies government
agencies

EVALUATION BY THE TECHNICAL WORKING GROUP

The appointed TWG shall conduct a required Qualitative Evaluation based on parameters
with corresponding assigned peints to ensure the quality of competence of the prospective
bidder

Only Prospective Bidder who reached at least BS points. shall be considered for the financial

bid.

Technical Proposal

Bidders will be rated by a Technical Working Group according to the following criteria

e I B e A i
- Senior Product | Product Designer | Product Designer | Junior Product
DHM_ for for Furniture for Fashion | mﬂhu![ for
| Relevant Relevant | Relevant Relevant 35 ponts
experience in experience in expernence in expenence in
| product design for | product design for | product design for | product design for
| home & lighting; furniture: | fashion; | home with
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| expertise in
Matenal Focus * Length of relevant * Length of relevant | weaving &
Fesin, Shell, BXpaTiencs experience | basketry;
Wood. Metal, : 10 years 10 years
Stone, Ceramics and more and.mare Material Focus
and other materials (35 points). | (35 ponts) | pattan, Abaca
G years 8 years | Suri ’ '
(30 points) : {30 paints)
. ngth of relevant |
:fpglﬂﬁm ’ G yamE: | SeAyems || Length of relevant
15 yesrs and (25 points) [ (25 points) . ;
» below 5 | below 5| SRnen
m‘;”:' _ ' years years 10 years
ta‘lﬁpwqiﬂiaars {20 points) {20 points) ?;5[!;“;:353
ol LI H
(30 points) ' g years
o 9-13 years {30 points)
, (25 points) B -5 years
balow 9 years (25 points)
{20 points) Below 2
years
{20 poinls) |

Should have had | Should have had | Should have had | Should have had | 35 points
expenence In a expenence in a  experence N a | experience in a
frade event / similar | trade evemt [ trade event |/ trade event /[ |

event that | similar event that | similar event that  similar event that
showcases home showcases showcases showcases home |
| and hghting | furnifure products; | fashion products; products;
| products,
8 avants and : | events A avents
10 events and above and abave and above
| above (35 | i35 points) (35 points}
| (35 points) | points) [ T avants T avents
v 9 events and | © T gvens | and below and below
| balow [ and below (25 points) (25 points)
(25 points) {25 points)
Reputation, influence and impact in the design community | 30 points |
= Past and current relationshipfindustry affilistions with key players/
influential personalties as well as exposure through publications (15
' points)
= Relevant contnbutions to the design community (eg publications, |
international speaking engagements, significant involvement in design/trade
exhibitions) (15 points)
| TOTAL [400 |
| v fas | - | points

PERIOD OF ENGAGEMENT

The Product Designers will be engaged from the issuance of Award Notice to November
2019.
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BUDGET AND MODE GF PAYMENT

1. Professional Fea

Total budgetary requirement are:
a. 1 Senior Praduct Designer for Product Development for the Home & Lighting
Seclor  —PhP400,000.0G (inclusive of &ll applicabla taxes)
b. 1 Product Designer for Product Development for thie Furniture Sector
— PhP208,000,04 (inclusive of all applicable taxes)
c. 1 Product Designer for Product Development forihe Fashion Seclor

— PhP250,000.00 {inclusive of all applicable taxes) gk #iday
d. 1 Junior Product Desfaner for Product Development for the Hnme(sg.-ctur

~ PhP208,000.0C {inclusive of all applicable taxes)

II. Incidantal

In the event that ingressfset-up for the Octoher 2019 Manila FAME Special Setling will

go beyond 12:00midnight, CITEM will shoulder the cost of the accommeodation of the
designers in ane of its partner hotels.

Above wili be ¢harged:to the Octoher 2013 Manila FAME budget. Payment shali ke
mads in the following schadule:

» 50% - upon submission of the product development designa for the assigned
Manila FAME Dctober 2019 companies.
I 1

Deliverables; submission of the product development designs for lhe assigned
Manila FAME Qctaber 2019 companies.

+ 0% - upen submission of Manila FAME October 2019 post-event evaluation I
repont and photes of final products. I

Deliveraples! submission of Manlla FAME October 2018 post-event evaluation
repert and phatos of final products. !

Prepared by: Noted by: Recommending Approval: Approved by. 1
'r
!
¢ . :
Dy e S
Jhasly R. Osias ~ Marjo|F. Evio Atty. Anna Gracg | Marpuri  Paullng 8. Judn
STIDS Divisidn Chief OIC — Depariment Manager Executive Director ﬁ%_
13 F -
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